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NEWS
Strictly embargoed until 09:00 CET, 19 October 2017
New report reveals socio-economic benefits of Kia in Europe
· Jobs of 184,000 people attributable to presence of Kia in Europe
· Kia contributed €1.2 billion in taxes to European governments in 2016

· Responsible for adding €7.6 billion in value across European research and development, manufacturing, supplies, and sales and distribution
Frankfurt, 19 October 2017 – A new report published by leading independent European economic consultancy, London Economics, has confirmed the considerable contribution made by Kia Motors Europe to the European economy.
The new report, entitled The economic and societal benefits deriving from the presence of Kia in Europe, has established that 184,386 people owe their jobs to the presence of the brand in Europe, employed directly by Kia or indirectly through the supply chain and sales and distribution.
Including customs duties, sales and income taxes, Kia contributed €1.2 billion in taxes to European governments during 2016, further supporting the region’s economies. This figure has increased by almost 39% over 2013, when Kia paid €865 million in European taxes.

The London Economics report found that Kia generates output across European economies worth €7.6 billion. This figure is derived from the ‘gross value added’ (GVA) of Kia’s European operations, taking account of an economic entity’s contribution to gross domestic product and representing the value of the goods and services produced by the company net of input costs.  

Kia’s manufacturing facility in Žilina, Slovakia provides direct employment to over 3,800 full-time staff. Last year Kia’s European manufacturing operation purchased supplies worth €5.2 billion – €3.8 billion of which (73 percent) are sourced from within Europe. The plant is receiving a €130 million ongoing investment from Kia in 2017 to prepare the production line for new models.
Michael Cole, Chief Operating Officer of Kia Motors Europe, commented: “Kia has made a multi-billion investment in Europe, and this is benefiting our customers, employees and communities across the continent. The report recognises the scale of our overall contribution to the European economy, and our commitment to product development and manufacturing ensures these benefits will grow further.”
During 2016 Kia sold 435,316 units in the European Union, up 12.7% compared to 2015 and equating to a 2.9% market share. During the first half of 2017 Kia sold 251,472 units across Europe, a 9.5% rise, year-on-year – pushing Kia’s cumulative market share up to 3.0%.
- Ends -

About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$45 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com.
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