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NEWS

For immediate release
‘Long Live Driving’: award for Kia Stinger launch campaign
· Kia Stinger launch campaign recognised by prestigious communication design juries from Red Dot and Automotive Brand Contest

· ‘Long Live Driving’ campaign celebrates the spirit of adventure
· Over 55 million YouTube views for campaign videos

Frankfurt, 24 October 2018 – The success of the Kia Stinger launch campaign has been recognised by two prestigious communication design awarding bodies – Red Dot and the Automotive Brand Contest.
The ‘Long Live Driving’ launch campaign for Kia’s new gran turismo fastback was recognised for its popularity online – picking up awards in Red Dot’s ‘digital advertising’ and Automotive Brand Contest’s ‘digital campaign’ categories. With over 55 million YouTube views, 400 million people reached and more than one million website visits, it has been Kia’s most successful ever European digital launch campaign.
The campaign was developed with Kia's creative lead agency Innocean together with digital agency Herren Der Schöpfung. It included short films portraying a Stinger owner ticking off exciting ‘bucket list’ experiences and adventures, including cliff-diving in Scotland, visiting the famous La Tomatina festival in Spain, and becoming a DJ for a night in a famous Berlin club. The ‘Long Live Driving’ films show the Stinger taking to European roads in the driver’s search for adventure.
Artur Martins, Vice President Marketing & Product Planning Kia Motors Europe, commented: “These award wins highlight the creativity that permeates through the Kia brand and its partner agencies. The Kia Stinger has already won a host of awards for its design and engineering, so we’re delighted to have produced an effective digital launch campaign that promotes the qualities and spirit of this stunning car.”
Designers, agencies and companies from 45 countries entered the 2018 Red Dot Communication Design competition, with 24 jury members reviewing 8,610 works across 17 categories, while the Automotive Brand Contest is an international design competition that recognises outstanding product and communication design. Kia was presented with its Automotive Brand Contest award at the 2018 Paris Motor Show. 

- Ends -
About Kia Motors Europe
Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 

Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. About 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$47 billion. It is the major sponsor of the Australian Open, official automotive partner of FIFA – the governing body of the FIFA World Cup™ – and official partner of the UEFA Europa League – the world’s largest professional club football competition. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.

For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com. 
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