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Press information
Strictly embargoed until 03:30 CEST, Monday 9 September 2019
Kia Motors connects with millions of esports fans at League of Legends European Championship Summer Finals 2019
· Kia Motors sponsors LEC Summer Finals on its first partnership with LEC
· The two-day competition in Athens offers an opportunity to showcase Kia’s youth-oriented appeal through popular vehicles, video commercials
(SEOUL) September 9, 2019 – Kia Motors Corporation sponsors the League of Legends European Championship Summer Finals 2019 in Athens for the first time, showcasing its popular vehicles and unveiling commercials designed to win the hearts of millions of Europe's electronic sports fans. 

As an official partner of the League of Legends European Championship (LEC) at the Olympic Athletic Center of Athens from Sept. 7-8, Kia Motors displays the All-New Kia Ceed and New Sportage models, and airs video commercials “Driving Your Game -- Kia-LEC” and “See You Soon in Europe -- Kia-LEC.”
​

“Through our collaborative marketing with LEC, which enjoys the most innovative competition among different leagues around the world, Kia Motors has been able to approach the younger generations and get close to them naturally,” said Artur Martins, the Vice President and Chief Marketing Officer at Kia Motors. “Kia Motors expresses its deep appreciation to the tournament organiser and video game developer Riot Games for its steady support throughout 2019. We hope to continue our excellent partnership.”

​The two commercials, which are available on YouTube, are aired from the stadium’s main screen. The Driving Your Game commercial features the Kia Stinger, All-New e-Niro, New Sportage, All-New Kia Ceed and Kia Stonic models; and the See You Soon in Europe commercial -- created as an official season-ending film for the LEC -- features the Kia Stinger, and is distributed on various social media channels. 

The Ceed and Sportage models -- both emblazoned with official LEC graphics -- are displayed beside the broadcasting booth. 

 

​The number of esports fans worldwide is estimated to reach 422 million people in 2019 from 281 million in 2016, and expected to top 600 million by 2023. Although organised online and offline competitions have long been part of the video game industry, they were not significant until live streaming became a dominant force around the world. By the 2010s, esports has become a major driver of the industry, with many game developers actively designing games tailored to the professional esports sector.

“We are privileged to have Kia Motors choose the LEC for its first partnership in esports, and humbled by Kia’s support in activating our partnership,” said Alban Dechelotte, the Head of Business Development at Riot Games Europe. “By offering various kinds of financial, programmic and marketing support, Kia Motors has enabled the creation of some of the most engaging contents this year. The overwhelmingly positive reception from players speaks volumes about the quality of our partnership, and we look forward to the next chapter of our shared story.”

This year’s tournament marks Kia’s first sponsorship of the League of Legends European Championship, where Europe’s finest teams lock horns to lift the LEC trophy and secure their regional spot at Worlds 2019. The finals also hosts the second LEC Fan Festival, where visitors can take part in a variety of exciting activities, such as cosplay and meetings with their favorite pros. 

At the LEC, Kia Motors also operates a games zone, where fans can play a digital game featuring the Sportage and Ceed models, and a photo zone where they can take photos and win lottery prizes. 
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About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 

Kia Motors (www.kia.com) is a maker of world-class quality vehicles for the young-at-heart. Founded in 1944, Kia today sells around 3 million vehicles a year in 190 countries, with more than 52,000 employees worldwide, annual revenues of over US$49 billion and manufacturing facilities in five countries. Kia is the major sponsor of the Australian Open, official automotive partner of FIFA, official partner of the UEFA Europa League, and main partner of League of Legends European Championship 2019. The company's brand slogan – "The Power to Surprise" – represents Kia’s global commitment to surprise the world with exciting, inspiring experiences that go beyond expectations.

Visit the Kia Motors Global Media Center for more information: www.kianewscenter.com
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