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Press information
For immediate release
Kia Motors and Rafa Nadal mark 15 years of collaboration
· Spanish tennis superstar became Kia brand ambassador for Spain in 2004 at the age of just 17 years old
· Nadal appointed Kia global brand ambassador in 2006

· Kia and Nadal have grown and developed hand-in-hand – a winning partnership founded on passion and hard work

12 July 2019 – Kia Motors and Rafael Nadal are this year celebrating 15 years of partnership. The tennis superstar became a Kia brand ambassador for the Spanish market in 2004, just 17 years old and at the start of what has become one of the most remarkable tennis careers in history. The enduring partnership was strengthened in 2006 when the Spanish tennis player was named global ambassador for the Kia brand.
Emilio Herrera, Chief Operating Officer for Kia Motors Europe, comments: “Throughout the last 15 years, Kia and Rafa Nadal have developed a winning partnership based on passion, hard work, and overcoming the odds. Rafa has played an important role in raising awareness of the Kia brand, not just across Europe, but in many of Kia’s markets worldwide. As his career has flourished, so too has Kia developed into a major player in the automotive sector.”

Nadal has featured in a series of Kia campaigns over the years, and has proven himself an undisputed champion for Kia throughout. Instrumental in generating greater levels of confidence in and awareness of the Kia brand in the European market, his presence has also contributed to making Kia one of the most recognised and desirable brands globally.

In the same period, Nadal has established a reputation as the most successful Spanish tennis player ever – and one of the world’s all-time greats. In 2019, Nadal won his 12th French Open – and his 18th Grand Slam trophy. He has won more matches on clay courts than any other player. Through the brand’s collaboration with ‘Rafa’, Kia Motors has actively participated in the Rafa Nadal Foundation since its inception, and supported the tennis star with the Rafa Nadal Academy and youth tennis tournament.
Rafa Nadal is the figurehead among a number of strong relationships that Kia has cultivated over the years with prominent sportspeople and sport organisations. Kia also sponsors the Australian Open, as well as the UEFA Europa League.
- Ends -

About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 

Kia Motors (www.kia.com) is a maker of world-class quality vehicles for the young-at-heart. Founded in 1944, Kia today sells around 3 million vehicles a year in 190 countries, with more than 52,000 employees worldwide, annual revenues of over US$49 billion and manufacturing facilities in five countries. Kia is the major sponsor of the Australian Open, official automotive partner of FIFA, official partner of the UEFA Europa League, and main partner of League of Legends European Championship 2019. The company's brand slogan – "The Power to Surprise" – represents Kia’s global commitment to surprise the world with exciting, inspiring experiences that go beyond expectations.  

Visit the Kia Motors Global Media Center for more information: www.kianewscenter.com
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