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Press information
Strictly embargoed until 09:00 CEST, Wednesday 5 June 2019
New Kia XCeed crossover to offer a stylish, expressive alternative to traditional SUVs 
· Coupé-like European design for Kia’s new urban crossover

· Sportier design and handling than an SUV, yet with comparable levels of interior space and luggage capacity
· Kia XCeed due to be unveiled on 26 June 2019
5 June 2019 – Kia Motors has today released the first image of the new Kia XCeed urban crossover, due to be revealed later in June 2019. Stylish, expressive and modern in design, the new crossover utility vehicle (CUV) represents a sporty alternative to traditional larger SUVs.

The swept-back, coupé-like appearance of the new Kia XCeed is a product of the brand’s European design centre in Frankfurt, Germany, designed under the direction of Gregory Guillaume, Vice President of Design for Kia Motors Europe. The combination of its elevated ride height and lower hip point give the car a sportier driving position than a traditional SUV. Its raised driving position offers a clearer view of the road ahead than a conventional family hatchback.
More emotional and dynamic in format and design than its taller rivals, the new Kia XCeed will nevertheless offer comparable levels of interior space and luggage capacity to Europe’s best-selling SUVs.
Emilio Herrera, Chief Operating Officer at Kia Motors Europe, comments: “The sporty design and demeanour of the new Kia XCeed CUV makes it more innately desirable than many taller, larger SUVs. Yet it offers this without compromising on versatility, with its intelligent packaging achieving the cabin and storage space of an SUV in a sportier body and more compact footprint.”

The new Kia XCeed will be revealed in full on 26 June.
- Ends -

About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 

Kia Motors (www.kia.com) is a maker of world-class quality vehicles for the young-at-heart. Founded in 1944, Kia today sells around 3 million vehicles a year in 190 countries, with more than 52,000 employees worldwide, annual revenues of over US$49 billion and manufacturing facilities in five countries. Kia is the major sponsor of the Australian Open, official automotive partner of FIFA, official partner of the UEFA Europa League, and main partner of League of Legends European Championship 2019. The company's brand slogan – "The Power to Surprise" – represents Kia’s global commitment to surprise the world with exciting, inspiring experiences that go beyond expectations.  

Visit the Kia Motors Global Media Center for more information: www.kianewscenter.com
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