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Kia, Nadal present official transportation vehicles at Australian Open 2020
· Kia Motors supplies 130 vehicles for efficient, comfortable and safe operation of Asia-Pacific’s only Grand Slam tennis tournament

· Kia, Rafael Nadal celebrate partnership since 2004, leveraging each other’s youthful energy, passion and power to surprise fans
· Fans to enjoy a variety of exciting on-site brand activations
Seoul, 17 January 2020 – Kia Motors Corporation has supplied a fleet of official tournament vehicles to the Australian Open 2020, marking the 19th consecutive year of the company’s major partnership with the Grand Slam event.

The official vehicle handover ceremony took place this week at the Federation Square in Melbourne. Kia Global Brand Ambassador Rafael Nadal, the winner of 19 Grand Slam men’s singles titles, presented a fleet of 130 Kia vehicles, comprising the Carnival MPV, Sorento SUV and Stinger fastback sedan, to tournament officials.

The vehicles will transport players, match officials and VIPs in comfort and safety throughout the championship from 20 January through 2 February. 

“We are very proud of our longstanding partnership with Kia, which is one of the most enduring partnerships in Australian sport,” said Australian Open Tournament Director Craig Tiley. “As soon as you see the fleet of 130 Kia cars on the Melbourne streets, you know it’s Australian Open time. The AO-branded Kia vehicles add to the excitement of the Australian Open as they move around Melbourne, and of course contribute enormously to the smooth running of the tournament.”  

Last year, Kia and Nadal celebrated their 15th consecutive year of partnership since 2004, during which time the Spanish tennis legend – considered one of the greatest players of all time – has promoted Kia’s ‘The Power to Surprise’ brand campaign, while collecting 19 Grand Slam singles titles and one Olympic gold medal. If Nadal wins this year’s men’s singles championship, he will be a holder of 20 Grand Slam men’s singles titles, a shared all-time men’s record.  

“For the last nearly two decades, Kia’s partnership with Tennis Australia and the Australian Open has evolved into a global benchmark for long-term sponsorship in the sports world,” said Artur Martins, Vice President and Chief Marketing Officer of Kia Motors Corporation.

He added: “With each passing year, Kia and Tennis Australia share their continuous commitment to innovation, providing excitement and unforgettable memories to our fans. We look forward to contributing once again to the Australian Open’s fame and popularity as one of the world’s most festive, thrilling sports competitions.”

At this year’s event, Kia has expanded its official partnership with the Australian Open Ballkids Program by adding the Kia logo onto ball kids’ uniforms, which are sustainably produced with polyester filament yarn derived 100-percent from post-consumer PET bottles. 

Kia has sent 20 ball kids from Korea every year since 2004, and 10 ball kids from India starting from last year’s Open. In soccer, via its sponsorship of the FIFA World Cup™ and UEFA Europa League, the company has inspired numerous young football fans by giving more than 500 children so far the chance to present the official match ball on the pitch as part of the annual Official Match Ball Carrier program.

Furthermore at this year’s Open, Kia partners with Uber to operate the Kia Fan Fleet of 30 Seltos SUVs, transporting Uber app users within the Melbourne central business district going to the Melbourne Park, free of charge. 

Visitors to the Melbourne Park will be treated to a wide range of interactive activities by Kia. At the Kia AO Selfie Booth, they can take photographs of themselves while seated in a Kia Stinger fastback sedan next to an augmented reality image of Rafael Nadal.

At the Seltos Studio, a space designed to offer fans immersive experiences, people can engage in a variety of activities. These include viewing, entering and learning about Kia’s latest stylish compact SUV, the Seltos, under staff guidance, and playing diverse games featuring special lighting and music.

Through the company’s CSR initiative, the Kia Ball Drive, fans can purchase used tennis balls from last year’s Open at a ball vending machine installed on the tournament compound, the proceeds of which will go to support Australian junior tennis development. 

Further details on Kia’s Australia Open partnership can be found at: www.kia.com/worldwide/ao2020/index.html. 
- Ends -

About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 39 markets across Europe and the Caucasus.

About Kia Motors Corporation 

Kia Motors (www.kia.com) is a maker of world-class quality vehicles for the young-at-heart. Founded in 1944, Kia today sells around 3 million vehicles a year in 190 countries, with more than 52,000 employees worldwide, annual revenues of over US$49 billion and manufacturing facilities in five countries. Kia is the major sponsor of the Australian Open, official automotive partner of FIFA, official partner of the UEFA Europa League, and main partner of League of Legends European Championship 2019. The company's brand slogan – "The Power to Surprise" – represents Kia’s global commitment to surprise the world with exciting, inspiring experiences that go beyond expectations.

Visit the Kia Motors Global Media Center for more information: www.kianewscenter.com
Media Contact:


Pablo Gonzalez-Huerta


PR Communications Assistant Manager


Tel: +49 69 850 928 342  E-mail: pghuerta@kia-europe.com




















