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NEWS
For immediate release

New models fuel record European sales for Kia


· 435,316 cars sold in Europe, representing year-on-year growth of 13.1%*
· Continuous yearly sales growth for Kia in Europe since 2008
· Optima sales boosted by new Sportswagon and Plug-in-Hybrid options
· Kia targets 460,000 European sales in 2017

Frankfurt, 23 January 2017 – Kia Motors Europe recorded its best-ever full-year sales in 2016, according to the latest data from ACEA (European Automobile Manufacturers’ Association)*. The brand achieved sales of 435,316 units, representing year-on-year growth of 13.1% – up from 384,790 units in 2015. Kia has recorded rising sales every year in Europe since 2008.
Kia captured a 2.9% share of the European market in 2016, up from 2.8% in 2015. Sustained growth has been boosted over the last 12 months by the expansion of Kia’s European vehicle line-up: the new Sportage compact crossover, Niro hybrid crossover, and new Optima derivatives have attracted increasing numbers of customers to the brand.
Michael Cole, Chief Operating Officer, Kia Motors Europe, commented: “Kia has achieved a record share of the European car market over the last 12 months, thanks to strong sales of our established line-up and the addition of new models and derivatives in 2016. The launch of the all-new Rio and Picanto in 2017, as well as the new Kia Stinger sport sedan, will help us realise our ambitious sales target of more than 460,000 cars this year. We remain on target to achieve a 3% market share in the medium-term.”
31.7% increase in sales of best-selling Sportage
Following the introduction of the all-new Sportage at the end of Q1 2016, Kia’s best-selling model in Europe enjoyed a record year of sales across the region. 138,734 Sportage models were sold in 2016, including 115,396 units of the new model, representing a 31.7% year-on-year increase in Sportage sales – up from 105,317 in 2015.
Sales boost from new Niro and Optima derivatives
New Sportswagon, Plug-in Hybrid and high-performance GT derivatives of the Kia Optima went on sale midway through 2016, resulting in Kia’s best-ever D-segment sales in Europe. Optima sales totaled 9,628 units, growing 288% over 2015, with Sportswagon and Plug-in Hybrid models respectively accounting for 3,569 and 736 sales since going on sale at the end ofQ3.
The Kia Niro has also proved a hit with European buyers since its introduction last summer. 9,519 Niro models were sold during the second half of 2016, thanks to its unique combination of stylish crossover design with low emissions and high fuel economy from a hybrid powertrain.
Growing sales for European-built Kia models
Kia’s European operations went from strength to strength in 2016, with Slovakian-built Kia models now accounting for 55.7% of Kia’s European sales. Kia Motors Slovakia produces three model lines at its Žilina plant: the Sportage, Venga compact MPV, and the cee’d family (comprising five-door cee’d hatchback and cee’d Sportswagon, and the three-door pro_cee’d). Sales of the Venga reached 26,096 units in 2016, with the cee’d model family accounting for a further 77,787 units, a 2.3% increase from 2015.
Kia Motors Slovakia manufactured a record 612,900 engines and 339,500 passenger vehicles in 2016, representing year-on-year increases of 5% and 0.4% respectively. The company will invest a further 130 million EUR in the Žilina facility this year in preparation for new model production in future.
- Ends -

*EU and EFTA countries

About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 3 million Kia vehicles a year are produced in 10 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has around 50,000 employees worldwide and annual revenues of nearly US$44 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
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