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News
FOR IMMEDIATE RELEASE
Next generation Kia Picanto – a design that’s small but grown-up
· Kia releases first official photos of ‘mature’ and ‘sculpted’ new model
· Next generation model to be offered in two body styles with four all-new powertrains
· Production vehicle to be revealed at 2011 Geneva Motor Show
(SEOUL) January 4, 2011 – Kia Motors Corporation has released the first official photos of the next generation Picanto city car, which now offers a bolder, more mature and more self confident look.
Completely redesigned and re-engineered, the new car has grown in overall length and wheelbase and is set to redefine its position as one of the most competitive vehicles in its segment. 
Kia’s Chief Design Officer, Peter Schreyer, said, “In profile, new Picanto features significant sculpting and a very prominent rising character line.  The result is a layering of light and shadow and this breaks up the height, giving the car a more sure-footed stance.”
While the current Picanto is available only as a five-door hatchback, the next generation version will be offered as a five-door globally while a sportier three-door body style will also be marketed in Europe.
The new Picanto will feature four all-new powertrains in 1.0- and 1.2-liter displacements, all boasting class leading CO2 emissions levels. In addition to petrol engines, LPG bi-fuel and flex fuel variations will be available depending on market.
The next generation Picanto will be officially unveiled at the Geneva International Motor Show in March 2011.
###
Kia Motors Corporation (www.kia.com) -- a maker of quality vehicles for the young-at-heart -- was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. As part of the Hyundai-Kia Automotive Group, Kia aims to become one of the world's premier automotive brands. Over 1.5 million vehicles a year are produced in 13 manufacturing and assembly operations in eight countries which are then sold and serviced through a network of distributors and dealers covering 172 countries. Kia today has over 42,000 employees worldwide and annual revenues of over US$14.6 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA -- the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan -- "The Power to Surprise" -- represents the company's global commitment to surpassing customer expectations through continuous automotive innovation. 
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